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Introduction 
Welcome to the Fetal Alcohol Spectrum Disorder (FASD) Prevention & Health Promotion 

Resources Participant Workbook. This workbook and the associated training workshop were 

developed as part of the FASD Prevention & Health Promotion Resources Project.  

The FASD Prevention and Health Promotion Resources Project 
This work was funded by the Australian Government Department of Health and 

complements activities resulting from the Commonwealth Action Plan to reduce the Impact 

of Fetal Alcohol Spectrum Disorders (FASD) 2013-14 to 2016-17.  

 

The Australian Government Department of Health contracted Menzies School of Health 

Research, in partnership with the National Aboriginal Community Controlled Health 

Organisation (NACCHO) and the Telethon Kids Institute (TKI), to develop and implement a 

flexible, modular package of FASD Prevention and Health Promotion Resources (FPHPR). The 

Resource Package aims to reduce the impact of FASD in Aboriginal and Torres Strait Islander 

populations. The FASD prevention model presented in this training package is based on the 

Ord Valley Aboriginal Health Service (OVAHS) FASD Prevention Program which originated in 

2008. OVAHS is a Community Controlled Aboriginal Health Service which operates out of 

Kununurra, in the East Kimberley region of Western Australia.  

 

The training module content was developed in 2015, by the Project Team and Training 

Facilitators with input from the Steering Group members and Expert Advisory Group 

members. The modules were piloted in five training workshops across Australia throughout 

2016. In early 2017 the modules were revised and updated to reflect new evidence and 

feedback from the health professionals who attended the pilot workshops. 

 

The FASD Prevention and Health Promotion Resources Package includes: 

i. Five training modules 

ii. A Facilitator Manual 

iii. A Participant Workbook 

iv. A collection of culturally appropriate resources for health service staff to use with 

communities. These resources are categorised according to five key target groups: 

 Aboriginal and Torres Strait Islander women who are pregnant 

 Aboriginal and Torres Strait Islander women of childbearing age 

 Aboriginal and Torres Strait Islander grandmothers and Aunties 

 Aboriginal and Torres Strait Islander men 

 Primary Health Care staff 

v. A Resource Directory. 
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Training aims and overview 
The training is made up of five modules that can be delivered individually in separate 

sessions or together as a two-day workshop. This Participant Workbook contains the slides 

and handouts from all five modules.  

Introduction: FASD Prevention and Health Promotion Resources Training Package 

Module 1: What is Fetal ASD? 

Module 2: Brief Intervention and Motivational Interviewing 

Module 3: Monitoring and Evaluating 

Module 4:  Sharing Health Information.  

 

The overall aim of the training is to enable health services to develop and implement 
community-driven strategies and solutions to reduce the impact of FASD by increasing: 

i. Awareness of FASD, and the impact of drinking alcohol, smoking tobacco and substance 

misuse during pregnancy (Module 1). 

ii. Knowledge and skills to tailor the use of FASD health promotion and education 

resources, in line with health service capacity and community needs (Modules 2 and 3).  

iii. Awareness of, and access to, FASD health promotion and education resources that 

promote current Australian recommendations and are appropriate for use with 

Aboriginal and Torres Strait Islander communities (Module 4). 

 

Certificate of Attendance 

Each participant will receive a Certificate of Attendance at completion of the workshop. The 

certificate will list the amount of contact hours the participant completed. Participants 

should keep the certificate and their workbook as evidence of their attendance. This 

participant workbook may be used towards continuing professional development. 
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Introduction Module 

My learning goals for this workshop 

Goal 

 

 

 

 

 

 

 

 

 

 

 

• Welcome to Country

• House keeping

• Introductions

• What would you like to gain from this training?

• Pre-workshop survey

Welcome
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Introduction

Module 1:  What is ‘Fetal Alcohol Spectrum Disorder’?

Module 2: Brief intervention and motivational interviewing

Module 3: Monitoring and evaluating

Module 4: Sharing health information

Overview

3

 

To enable health services to develop and implement community-driven 

strategies and solutions to reduce the impact of FASD by increasing:

i. Awareness of FASD, and the impact of drinking alcohol, smoking 

tobacco and substance misuse during pregnancy  Module 1

ii. Knowledge and skills to tailor the use of FASD health promotion and 

education resources, in line with health service capacity and community 

needs  Modules 2 and 3   

iii. Awareness of, and access to, FASD health promotion  and education 

resources that promote current Australian recommendations and are  

appropriate for use with Aboriginal and Torres Strait Islander 

communities  Module 4 

Training aims

4
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The FASD prevention model presented in this training 

package is based on the Ord Valley Aboriginal Health Service 

(OVAHS) FASD Prevention Program                                        

which has been running since 20081. 

We are grateful for the support and experience from OVAHS 

Board of Directors and CEO. The willingness of OVAHS 

employees, Jane Cooper and Jenni Rogers, to share their 

knowledge and expertise has been integral to the 

development of this training package.  
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Introduction Module References: 

 

1. Bridge (2011). Ord Valley Aboriginal Health Service’s fetal alcohol spectrum disorders program: Big 

steps, solid outcome. Australian Indigenous Health Bulletin 11(4). 

 

Introduction Module Further Reading and Additional Information: 

 

Selected national initiatives addressing FASD in Australia since 2012.  

o 2012 – Final report from the House of Representatives Standing Committee into 

FASD was tabled in parliament, titled “FASD the hidden harm – Inquiry into the 

Prevention, Diagnosis and Management of Fetal Alcohol Spectrum Disorders”. 

o 2013 – In response to the national inquiry, the Commonwealth Government released 

a FASD Action Plan “Responding to the Impact of Fetal Alcohol Spectrum Disorders in 

Australia–A Commonwealth Action Plan 2013-14 to 2016-17.” Funding of $20 million 

over 4 years was allocated to this plan. One of the targeted measures in the plan 

included supporting prevention and management of FASD within Indigenous 

communities and families in areas of social disadvantage.   

o 2014 – The Commonwealth National Action Plan was launched in June 2014.  An 

additional $9.2million was announced for work in a range of areas such as the 

development of a diagnostic tool, establishment of a Technical Network and further 

research into best practice. The development of this training package was also 

funded under this initiative.  

 

For more a detailed timeline of events from 2008 to 2012 see the NOFASD website 

http://www.nofasd.org.au/Default.aspx?PageID=10531062&A=SearchResult&SearchID=946

67000&ObjectID=10531062&ObjectType=1  

 

  

http://www.nofasd.org.au/Default.aspx?PageID=10531062&A=SearchResult&SearchID=94667000&ObjectID=10531062&ObjectType=1
http://www.nofasd.org.au/Default.aspx?PageID=10531062&A=SearchResult&SearchID=94667000&ObjectID=10531062&ObjectType=1
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Module 1: What is FASD? 

My learning goals for this workshop 

Goal 

 

 

 

 

 

 

 

 

 

 

Module 1: Learning objectives

Module 1 aims to increase knowledge and understanding of:

i. The consequences of drinking alcohol, smoking tobacco and substance 

misuse during pregnancy.

ii. The important role of health professionals in preventing harm from 

drinking alcohol, smoking tobacco and substance misuse during 

pregnancy.
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What is FASD?

How would you explain FASD to your clients or community members?

Fetal – baby in the belly

Alcohol – any grog, even low alcohol content 

Spectrum – broad range, like a rainbow

Disorders – messed up, disarray 
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Australian diagnostic criteria for FASD2

FASD with 3 sentinel 

facial features

FASD with less than 3 

sentinel facial features

Prenatal alcohol exposure Confirmed or unknown Confirmed

Neurodevelopmental domains

- brain  structure

- motor skills

- cognition

- language

- academic achievement

- memory

- attention

- executive function 

- affect regulation

- adaptive behaviour, social 

skills or communication

Severe impairment in 

at least 3 

neurodevelopmental 

domains

Severe impairment in 

at least 3 

neurodevelopmental 

domains

Sentinel facial features
Presence of at least 3 facial 

features

Presence of 0, 1 or 2 facial 

features
6
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Module 1 Further Reading and Additional Information: 

 

Slide 3:  Muggli, E., O’Leary, C., Donath, S., Orsini, F., Forster, D., Anderson, P., Lewis, S., 

Nagle, C., Craig, J., Elliott, E. and Halliday, J. (2016). “Did you ever drink more?” A 

detailed description of pregnant women’s drinking patterns BMC Public Health. 

16:683. 

Slide 4:  Telethon Kids Institute website accessed 30/11/2016 

https://alcoholpregnancy.telethonkids.org.au/alcohol-pregnancy-and-

breastfeeding/about-fasd/ 

Slide 6: The Australian Guide to the Diagnosis of FASD and training modules can be accessed 

from  

https://alcoholpregnancy.telethonkids.org.au/alcohol-pregnancy-and-

breastfeeding/diagnosing-fasd/australian-guide-to-the-diagnosis-of-fasd/ 

Slide 13: For further information on how the behaviours of children and young people with 

FASD can be misinterpreted  

Drug Education Network (2011). Living with Fetal Alcohol Spectrum Disorder: a 

Guide for Parents and Caregivers. Accessed January 2017 from 

http://beta.den2.handbuiltcreative.com/wp-content/uploads/2011/08/Living-

with-FASD.2011.pdf   

Slide 17: Transcript of Hidden Harm video 

Section 1 (22min 50sec to 27min 50sec). Anne and Seth Russell. 

DEB WHITMONT: Life has held few pleasures for Seth Russell and his mother, 

Anne. Seth Russell is 31. Until he was 17 and diagnosed with FASD by a doctor in 

Canada, he didn't know what was wrong with him. 

Seth's school days hold little but bad memories. 

SETH RUSSELL: I didn't learn anything at school. I remember a primary teacher 

who used to, um, grab my arm so tight that he'd leave bruises and marks on me. 

ANNE RUSSELL: Because he... 

SETH RUSSELL: I don't know why. I can't remember why but it was probably 'cause 

I didn't understand something and... 

DEB WHITMONT: When Seth was born, his parents lived in a Queensland mining 

town. His mother, Anne, says she hates herself for what at the time was 

considered social drinking. 

https://alcoholpregnancy.telethonkids.org.au/alcohol-pregnancy-and-breastfeeding/about-fasd/
https://alcoholpregnancy.telethonkids.org.au/alcohol-pregnancy-and-breastfeeding/about-fasd/
https://alcoholpregnancy.telethonkids.org.au/alcohol-pregnancy-and-breastfeeding/diagnosing-fasd/australian-guide-to-the-diagnosis-of-fasd/
https://alcoholpregnancy.telethonkids.org.au/alcohol-pregnancy-and-breastfeeding/diagnosing-fasd/australian-guide-to-the-diagnosis-of-fasd/
http://beta.den2.handbuiltcreative.com/wp-content/uploads/2011/08/Living-with-FASD.2011.pdf
http://beta.den2.handbuiltcreative.com/wp-content/uploads/2011/08/Living-with-FASD.2011.pdf
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ANNE RUSSELL: Ah, we didn't, ah, drink any more or any less than anybody there 

at the time. Um, when I got pregnant, um, with Seth: ah, three to four drinks, ah, 

two to three or four times a week. And, um, those social, um, few drinks made the 

difference between, um, Seth having a life that he should be leading right now and 

having the life that he currently does lead. 

DEB WHITMONT: Anne Russell says, back in the '80s, her doctor told her there was 

no harm in having a few drinks in pregnancy. When she found herself with two 

uncontrollable children, she was told to go and take a course in parenting. 

ANNE RUSSELL: Nothing seemed to make any difference: no punishment, no 

reward system, no o-, um, um... tough love, no- absolutely nothing worked. Um, it 

didn't matter if I took away a toy. It didn't matter if I said, "If you do this then I'll 

get you something." Nothing mattered. 

They would, you know, jump on furniture, break furniture. I couldn't go out. Um, 

people, in fact, stopped coming around. 

DEB WHITMONT: Life was equally miserable for her younger son, Seth.  

SETH RUSSELL: I never knew when I was tired. I never knew I was getting tired. My 

brain would go a million miles an hour, constantly: 100 different things at a time. 

Always thinking, always running around. Um, I could never stop.  

DEB WHITMONT: By his early teens, Seth was sleepless, frustrated and failing at 

school. He started getting into trouble, drinking and taking drugs.  

ANNE RUSSELL: Um, I think he needed to have something that made his head slow 

down, made his mind slow. And because we didn't know what was wrong, he had 

a lot of stimulation. He had a lot of frustration at school 'cause he was always in 

trouble but he never, ever knew why. Every time the police siren, every time we 

saw the police go past, every time we heard an ambulance, it was Seth. 

SETH RUSSELL: Um, I've had many people who were saying, "There's nothing 

wrong with you. Get over it." It's not the case. I look fine, I act fine. But nobody 

actually knows what goes on in my head. Things that, um, my brain does to me 

without me even wanting to. Makes life very difficult. 

ANNE RUSSELL: And then when he started becoming suicidal, which was quite 

early in his school years, because his frustration at not being able to do what other 

children could do: a child suicidal at 10 is just not right.  

SETH RUSSELL: I've been, ah, v- suicidal my whole life. 
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DEB WHITMONT: Do you still feel like that sometimes? 

SETH RUSSELL: All the time, every day. 

DEB WHITMONT: How do you stop it? 

SETH RUSSELL: I don't think about it. Drugs. Drugs and alcohol.  

DEB WHITMONT: Anne Russell believes that if Seth had been diagnosed sooner, 

she might have been able to help him avoid some of the pain of drugs and 

depression.  

ANNE RUSSELL: Um, it just escalates from puberty on. It escalates, ah, without a 

diagnosis. Um, it can escalate until prison. 

And prison and, or suicide are the two sort of end games, really, for, for people 

with FASD who haven't been diagnosed. 

DEB WHITMONT: It's in Indigenous communities that FASD has been the most 

devastating. 

So far, only one place in Australia has been brave enough to confront the extent of 

the problem. For the Fitzroy Valley, it was a matter of survival.  

JUNE OSCAR, CEO, MARNINWARNTIKURA WOMEN'S RESOURCE CENTRE: We're a 

people that rely on an oral tradition, heritage. So our history, our languages, our 

ceremonies, our songs and dance requires us to have an ability to retain in 

memory all of these, ah, important things. 

So if our children's brains are being damaged by alcohol, then it places at huge risk 

the survival of our cultures and our traditions. 

(To Maureen Carter) So you're saying you could use this to... 

DEB WHITMONT: Research in the Fitzroy Valley revealed one of the highest FASD 

rates in the world, with one in every five children now aged between 12 and 13 

affected by foetal alcohol. 

But even doing the study has begun to make a difference.  

MAUREEN CARTER, CEO, NINDILINGARRI CULTURAL HEALTH SERVICES: Ah, there's 

a lot more awareness around, ah, the dangers of drinking during pregnancy. And a 

lot of our women now are abstaining from drinking alcohol. 
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DEB WHITMONT: There could be up to 300 children with FASD in the Fitzroy Valley 

- among them, 16-year-old Tristan Hand and his younger cousins, Quaden and 

Tylon. 

GEOFF DAVIS, GRANDPARENT: Tristan must be the loveliest person in the world. 

Um, his, um disability sometimes means that he loses control of his emotions, so 

he can, he can, he can really lose it if he gets really anxious or something really 

upsets him. 

(Footage of Tristan Hand riding his bicycle) 

GEOFF DAVIS: Righto, show us your style, Tristan. 

DEB WHITMONT: But in remote communities there are few services, little hope of 

a job and, so far, no strategies for the future for Tristan and hundreds of others 

like him. 

MARMINGEE HAND, GRANDPARENT: You know, for this community, ah, one of the 

things that we really should be is having our, um, a strategy in place. We hope that 

people will understand that these children, um, are different. They are different 

from, um, other people and they've got needs and the, and, and we need to look 

after them in a certain way. 

- End of transcript - 

To find out more about Anne Russell’s experiences and the support foundation 

she has established see the Russell Family Fetal Alcohol Disorders Association 

(rffada)  http://www.rffada.org/  

To find out more about the FASD projects by the Marninwarntikura Fitzroy 

Women's Resource Centre in the Fitzroy Valley http://www.mwrc.com.au/ 

Slide 25: Breastfeeding and alcohol consumption. 

• The Australian Breastfeeding Association (ABA) has developed a brochure and a 

free app for Apple and Android devices, called ‘Feed Safe’. Both provide an 

approximate time when the breastmilk is free of alcohol, based on body weight 

and number of standard drinks consumed.  

 https://www.breastfeeding.asn.au/bf-info/safe-when-breastfeeding/alcohol-and-

breastfeeding  

• There are some limitations for both the brochure and the app.  

• The information in the brochure only provides information for women up to 86kg 

and up to 6 standard drinks. This is a limitation for larger women or those who 

have had more than 6 drinks.  

http://www.rffada.org/
http://www.mwrc.com.au/
https://www.breastfeeding.asn.au/bf-info/safe-when-breastfeeding/alcohol-and-breastfeeding
https://www.breastfeeding.asn.au/bf-info/safe-when-breastfeeding/alcohol-and-breastfeeding
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• The app is more specific and requires you to enter your weight and height.  You 

can also enter fractions of a drink (eg 1.5 drinks). A countdown timer starts once 

the relevant information has been entered.  

• However both require women to know what a standard drink is and track how 

much they’ve been drinking. The app has a link to the NHMRC standard drinks 

guide.  

Slide 35: We don’t know… 

Some common questions you may hear from participants include:  

• ‘what support is available for children and their families once a FASD diagnosis has 

been made?’  

This varies across Australia. There are support agencies for families and carers eg 

NOFASD and rffada (contact details are listed in the ‘Helpful websites’ section of 

this Facilitator Manual and the Participant Workbook).  

• ‘if FASD is a disability, are children eligible for government support?’  

At the time of finalising this training package (August 2017) FASD was not a 

recognised disability under the National Disability Insurance Agency in Australia. 

However, people with FASD can receive support determined by the level of 

impairment.  Key experts in the field are advocating and lobbying for it to be 

recognised by the National Disability Insurance Agency in the future. 

Slide 36: For more information on FASD projects by the Marninwarntikura Fitzroy Women's 

Resource Centre in the Fitzroy Valley http://www.mwrc.com.au/  

  

http://www.mwrc.com.au/
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Module 2: Brief Interventions and Motivational Interviewing 

My learning goals for this workshop 
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Module 2 Further Reading and Additional Information: 

 

Slide 7-10: Introducing the Socio-Ecological Model to explain influences on behaviour 

acting at different levels.  

 

The Socio-Ecological Model, pictured above and described in the table below, is also 

discussed in Module 4, slide 7. This model identifies key factors that may either assist or 

hinder behaviour change. 

Table 1: Descriptions of the socio-ecological model levels 

SEM Level Description 

Individual Characteristics of an individual that influence behaviour change, including 

knowledge, attitudes, behaviour, self-efficacy, developmental history, gender, age, 

religious identity, racial/ethnic/caste identity, sexual orientation, socio-economic 

status, financial resources, values, goals, expectations, literacy, stigma, and others. 

Interpersonal Formal (and informal) social networks and social support systems that can 

influence individual behaviours, including family, friends, peers, co-workers, 

religious networks, customs or traditions. 

Community  Relationships among organizations, institutions, and informational networks 

within defined boundaries, including the built environment (eg parks), village 

associations, community leaders, businesses, and transportation. 

Organizational Organizations or social institutions with rules and regulations for operations that 

affect how, or how well, for example services are provided to an individual or 

group. 

Policy/Enabling 

Environment 

Local, state, national and global laws and policies, including policies regarding the 

allocation of resources for maternal, newborn, and child health and access to 

healthcare services, restrictive policies (eg high fees or taxes for health services), 

or lack of policies that require warning labels on alcoholic beverages.  
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Slide 12: Further information on brief interventions.  

The Central Australian Rural Practitioners Association. CARPA Standard Treatment 

Manual: 4. Chronic Disease – Brief Interventions. 2014.  

Accessed January 2017 from  

http://www.remotephcmanuals.com.au/publication/stm/Brief_interventions.html 

Slide16:  Readiness Rulers8  

 

How important is it to change your behaviour if you decided to? 

On a scale of 0 to 10, where 0 is not at all important and 10 is extremely important, how 

would you rate yourself? 

Not at all   Neutral   Extremely 

0 1 2 3 4 5 6 7 8 9 10 

 

 

 

How confident do you feel to change your behaviour if you decided to? 

On a scale of 0 to 10, where 0 is not at all confident and 10 is extremely confident, how 

would you rate yourself? 

Not at all   Neutral   Extremely 

0 1 2 3 4 5 6 7 8 9 10 

 

 

• Why are you at a _____ and not a 0? 

• What would it take for you to move from a _____ to a (higher number)? 

  

http://www.remotephcmanuals.com.au/publication/stm/Brief_interventions.html
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Slide18:  Transcript for the 5A’s video  

A pregnant woman enters a health service where she is greeted at the door by her Doctor 

and shown through to the Doctor’s room. 

Doctor: Ok look so we’ve covered smoking and nutrition and now I’d like to talk about 

something that I discuss with all of my pregnant patients and that’s alcohol.  

ASK 

Doctor: How much would you say you drink? 

Patient: Well I drank a bit before I found out I was pregnant umm but just wine with dinner. 

Doctor: Ok, has that changed since you found out that you’re pregnant? 

Patient: Ah not really umm but I’ve never been a big drinker. 

ASSESS 

Doctor: Ok. Just so I’ve got a better idea of what your drinking patterns are like, how often 

would you say you drink? 

Patient: Ah 3 or 4 nights a week, wine with dinner. 

Doctor: And how much would you have? What I’m going to do is I’m going to show you here 

a chart of all of what a standard drink is. 

Patient: Well I usually drink wine so I guess about a bottle between us.  

Doctor: Between you and your husband? 

Patient: (nods) 

Doctor: Ok. Would you share it equally? Would one of you drink more? 

Patient: (Shaking head) yeah no I drink less than my husband. I don’t really want to drink 

much at the moment but I just find it helps me relax. 

Doctor: Ok. What have you heard about alcohol in pregnancy? 

Patient: Everything in moderation (laughs). Umm I know that, I’ve heard that you’re not 

supposed to go and get wasted and I’m definitely not doing that. Umm it’s just a glass or two 

with dinner and I drank during my pregnancy with Tim so I’m not overly worried about it. 

ADVISE 

Doctor: Look moderation is good for most things, but when you’re pregnant it’s safest not to 

have any alcohol at all. 

Patient: No alcohol at all!? 

Doctor: (continues looking down, taking notes). 

Patient: But I drank when I was pregnant with Tim and he’s fine. 
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Doctor: Look I’m sure he is, but when you were pregnant with Tim it was 4 years ago. The 

guidelines have now since changed, there’s actually no safe level of alcohol when you’re 

pregnant. And also every pregnancy is different so what might’ve been ok in your first 

pregnancy, may not be so ok now (looks down at her clipboard). 

Patient: (Very distressed) are you saying that I’ve hurt my baby? Because I’ve been drinking 

as I normally would. If its’ so bad then why hasn’t anyone told me sooner? 

Doctor: I’m not saying that you’ve hurt your baby, and no one is suggesting that and I’m 

really sorry that no one has been clear with you beforehand. But the important thing is now 

that you’re aware, that you stop drinking any alcohol, that you start looking after your 

health, that you maintain your nutrition, reduce your stress and relax. All of the decisions 

that you make from now on are going to be really important for your health and the health 

of your baby. 

Patient: Well that’s going to be really hard because a glass wine, it helps me relax. 

ASSIST 

Doctor: You’ve mentioned relaxing a few times. Umm is there something that’s causing you 

to feel not relaxed? 

Patient: Well it would be great if my husband helped out more. Umm came home earlier, 

helped put Tim to bed. Umm maybe if he gave up drinking too.  

Doctor: Do you think that’s something he’d be willing to do? 

Patient: I don’t know umm but we can chat about it. So what do I say to those people who 

say that a glass of wine on occasion is no big deal? 

Doctor: Is it going to be hard for you to be around those people?  

Patient: Yes! Because my friends, they just say doctors, they tell you that to make you feel 

guilty. I don’t know what to say to that. 

Doctor: Look I can understand. In those situations it’s probably best just to say that there are 

new guidelines, you want to do what is healthiest for your baby, and umm you want to give 

your baby and yourself the best start. How does that sound? 

Patient: (Nodding) Yeah that sounds ok, umm I can try it. 

Doctor: Ok good. Now look I’m going to give you some information that will explain the 

reasoning behind these new guidelines and also some tips that might make you feel more 

confident about stopping drinking. 

ARRANGE 

Doctor: Don’t forget that anytime you can come back in and discuss it and perhaps bring 

your husband as well and we can go through all of this together. 

Patient: Yeah that might be really helpful (nods). I’ll think about that.  
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Voice over: It’s important to open with a question like “what do you know about” or “how 

do you feel about drinking alcohol in pregnancy?” These open questions allow the woman 

the opportunity to talk about her knowledge and feelings. It also allows the health 

professional to know where to guide the conversation in terms of advice. Rather than tell 

the woman the health consequences of alcohol consumption, this approach known as 

motivational interviewing aims to find out the patients level of knowledge and provide the 

relevant information. There is no assumption that if she just had the correct information she 

would change. So it’s good to make some general statements such as “a lot of women 

receive mixed messages about alcohol and pregnancy”. This helps the woman realise that 

they’re not alone and that it’s completely normal for a health professional to bring up 

alcohol. 

- End of transcript - 
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Module 3: Monitoring and Evaluating 

My learning goals for this workshop 
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Module 3 Further Reading and Additional Information: 

 

Slide 24: Logic Models 

• A logic model gives us a roadmap, or a logical pathway, to explain how our planned 

activities will bring about change in our community. They can be displayed a number of 

different ways, this is an example of a simple logic model4. 

• Logic models are most effective when they are used at the planning stage of a program, 

as they help to define an issue, identify what is causing or contributing to the issue and 

specify the rationale behind the program.  

Parts of a logic model: 

o Inputs – the resources needed eg equipment, staffing, funding, in-kind support. 

o Activities – the actions, or events, or processes you will implement during the 

program eg develop and distribute educational materials, conduct education group, 

run a social media campaign, change your patient record information system. 

o Outputs – the direct result of conducting your ‘activities’ as you had planned eg how 

many people received educational materials, number of education groups and the 

number of people who attended from your target group.  

o Outcomes – changes that are expected to occur as a result of your ‘activities’ eg 

changes in attitudes, knowledge, behaviour in those people who attended your 

education group.  

o Impacts – changes that are expected to occur in the longer term, as a result of your 

‘activities’, they are usually changes at the community or organisational level eg 

changes to policy or improved conditions or increased capacity. 

How to develop a logic model: 

• Start with the end in mind, be clear on long-term goals, or impacts, of the program. 

• You may need involvement from team members, community or partners to develop a 

logic model. 

 

Slide 27:  Developing indicators  

• In order to be meaningful, indictors generally contain the following: population, change 

target, threshold and timeline5.  

• For each indicator ask: 

1. Who do you want to change?   

2. How many do we expect will succeed in changing?  

3. What sort of change are we looking for, how much change is enough?  

4. When does this outcome expected to happen?  
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Module 4: Sharing Health Information 

My learning goals for this workshop 
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Module 4 Further Reading and Additional Information: 

 

Slide 7 Descriptions of the socio-ecological model levels.  

SEM Level Description 

Individual Characteristics of an individual that influence behaviour change, 
including knowledge, attitudes, behaviour, self-efficacy, 
developmental history, gender, age, religious identity, 
racial/ethnic/caste identity, sexual orientation, socio-economic status, 
financial resources, values, goals, expectations, literacy, stigma, and 
others. 

Interpersonal Formal (and informal) social networks and social support systems that 
can influence individual behaviours, including family, friends, peers, 
co-workers, religious networks, customs or traditions. 

Community  Relationships among organizations, institutions, and informational 
networks within defined boundaries, including the built environment 
(eg parks), village associations, community leaders, businesses, and 
transportation. 

Organizational Organizations or social institutions with rules and regulations for 
operations that affect how, or how well, for example services are 
provided to an individual or group. 

Policy/Enabling 
Environment 

Local, state, national and global laws and policies, including policies 
regarding the allocation of resources for maternal, newborn, and child 
health and access to healthcare services, restrictive policies (eg high 
fees or taxes for health services), or lack of policies that require 
warning labels on alcoholic beverages.  
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Slide 8 Hayes, L. (2012). Aboriginal woman, alcohol and the road to fetal alcohol 

spectrum disorder. Medical Journal of Australia. 197(1):21-23. 

 

The diagram below2 has been used to outline the interconnecting factors that 

create a drinking cycle that can lead to alcohol consumption being an acceptable 

part of life.  

 

 

Slide 19:  River of Health. Text from the PowerPoint slide. 

 

One day an Aboriginal Health Worker went to the river to go fishing. 

While she was there she saw a person in the river who was in trouble. The person 

in the river didn’t know how to swim. 

The health worker jumped into the water, pulled her out and gave her first aid. 

Then another person came down the river needing help, so she jumped in and 

saved him as well. 

The same thing happened again and again and when the health worker thought 

about it, she thought the story was a little bit the same as her job in the 

community.  

The river was the same as an illness, which makes people sick, and she had to give 

them treatment to make them well, just like when she was pulling people out of 

the river to save them from drowning, 
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Just then a little boy who had been watching this, tapped her on the should and 

said to her maybe it would be easier to go further up the river and find out why 

people were falling in and, if possible, to stop this from happening. 

When she listened to him, she thought again about her job as a health worker. She 

thought that if she could prevent many of her people from getting sick, then she 

wouldn’t have to fix them up with treatment all the time.  

In her heart she knew that many people would still fall into the river so she 

thought she should teach people to look after themselves and their families when 

they got sick. 

When she went to work at the health centre she told the other health workers 

that she had been thinking about the three parts of community health work: 

PREVENTION, INTERVENTION AND TREATMENT. 

They talked about how the ‘River of Illness’ can become the ‘River of Health’. 

Reference: Northern Territory Department of Health & Community Services. 1989. 

Aboriginal health promotion training manual. 

 

Slide 20: Transcript for Historical Perspective: Swimming the River. 

G’day, I’m Ian Trust, the Executive Chair of Wunan Foundation, a not-for-profit 

organisation based in Kununurra in the East Kimberly region in Western Australia. 

I’d like to share with you a metaphor that I’ve developed to explain the key issues 

facing my people, the Aboriginal people of East Kimberly. It’s titled – Swimming 

the River.  

The way I see it is like this, for most of the past 70,000 years, if you were 

Aboriginal you had to cross a harsh and unrelenting desert. In this harsh 

environment we not only survived but prospered and this was long before we had 

mining royalties and government services.  

The key to our survival of course was a close knit community where everyone 

cared about the wellbeing of each other, where everyone contributed to the 

survival of your community. If you were a child you learned from the day you were 

born how to survive in this harsh environment and the rules which maintained 

your community. Elder’s enforced strict norms and values and a sense of 

responsibility towards each other, our children and our old people. These things 

were embedded in our culture. A couple of hundred years ago the first settlers 

arrived and our world was turned upside down. Our people no longer roamed free 

anymore and new skills were needed to succeed in this new world. Now instead of 

the desert, there were new barriers to our survival that we needed to navigate. 

Now we had to learn to swim a river and where you learn to swim this river is at 

places they call schools. 
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These schools are set up to teach you to read and write and other important skills 

so you can swim the river. And the reason we must learn to swim the river is 

because all of the opportunities in this new world are on the other side of the 

river. 

These opportunities include things such as jobs, houses, and business 

opportunities. All of which contribute to a better life. Many of our families have 

learned to adapt to this new world and understand the importance of their 

children learning how to swim from an early age. These families support their 

children, walking alongside them all the way to the bank of the river to make sure 

they know how to swim.  

Even when these children go all the way through school, they don’t swim straight 

across the river. But they make it to the other side because they’ve learnt one of 

the most important skills, how to adapt. 

Unfortunately in the East Kimberly, we estimate that only 40% of our families walk 

alongside the kids all the way to the river bank. The other 60% of our families 

don’t understand the importance of parents walking alongside their children. 

Because of a lack of parental support, the children from these families are in and 

out of the education system and by the time they leave school they haven’t 

acquired the skills they need to swim the river. In most cases they don’t make it to 

the other side to access the opportunities there.  

This river is a dangerous place to be. There’s a strong current and it’s called 

welfare and those without the skills or the motivation to cross the river get swept 

along in the grip of the current. The reason why the river is dangerous is because 

downstream in the river lives a couple of big crocodiles. These crocodiles are drugs 

and alcohol. 

History has shown us in the last 40 years in the East Kimberly, the longer you stay 

in the river the chances are you’ll end up in the jaws of one of those crocodiles. 

Unfortunately for many of my people that is exactly what has happened.  

Of course some of the people who have ended up in the mouths of crocodiles 

have gone on to be parents. In turn, many of them have not walked alongside 

their children to the river bank and so the cycle passes from one generation to the 

next. In some families it has been going on for at least four generations. 

The by-product of this tragedy for many families who have been swept down the 

river has been poor health and living conditions, homelessness, domestic violence, 

mental illnesses, Fetal Alcohol Syndrome Disorder in children, and suicide. Many 

of them have lost their culture and language and have ended up in prison. 

The difference between those families that have learnt to swim the river and 

those who haven’t is dependent upon three things. These are: having access to 
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opportunities in education, employment and housing; having the ability to access 

these opportunities; and having a level of responsibility to bring the other two 

together. In the East Kimberly there are plenty of opportunities and our people 

have lots of ability but the thing that is missing is individual and family 

responsibility. That’s what can help people move forward and help us rebuild our 

culture. 

A key question to ponder is – why have we not broken the dysfunctional cycle that 

results in many of our people ending up in the mouths of crocodiles? The answer, I 

think, is low expectation from the government and from the community at large. 

The assumption is, these people do not have the ability to swim the river. As a 

result a lot of money goes into pulling people out of the mouths of crocodiles, 

rather than ensuring they learn to swim the river. The other part of the answer is 

that people know that the solutions will require some tough decisions in areas 

such as welfare reform, and holding parents responsible for their children’s 

wellbeing. But the bottom line is that without these tough decisions, nothing will 

change.   

- End of transcript - 

 

Slide 25:  Planning health promotion programs 

The main steps are:10  

1. Identify your target group – who are the ‘primary’ and ‘secondary’ target 

groups. 

2. Develop goals and objectives – including what needs to change, how much 

change needs to occur and when. 

3. Develop strategies achieve the goals and objectives – including specifics of 

what will be done and where.  

4. Allocate resources to the strategies – funding, staffing, equipment.  

5. Develop a program evaluation  

 

Slide 26: Identify your target group 

• A health promotion program will often have both ‘primary’ and ‘secondary’ 

target groups10. The ‘primary’ group is the individual or sub-group that you are 

hoping to see a change in. For the purposes of learning activity you will be given 

a scenario where the primary target group will be either 1) pregnant women, 2) 

women of childbearing age, 3) men, 4) grandmothers and Aunties or 5) health 

professionals. 



89 

 

• The ‘secondary’ target group are individuals, networks, organisations, or 

communities that influence the primary audience’s choices and behaviours. 

Secondary audiences can reduce the likelihood of the primary audience 

achieving the desired change and therefore should be accounted for in your 

health promotion program.  

• Factors to consider for each population group when designing your program.  

Pregnant women may be: 

• Unaware that they are pregnant. 

• Unable to share their pregnancy news with friends, family or their 

community. 

• Wrongly informed of alcohol consumption during pregnancy. 

• Experiencing a lack of social support. 

• Unable to completely abstain during pregnancy. 

Women of childbearing age may be: 

• Unaware of contraception options and their effective use. 

• Unable to be open about their sexual activity. 

• Wrongly informed of alcohol consumption during pregnancy. 

• Experiencing a lack of social support. 

Men may be: 

• Wrongly informed of alcohol consumption during pregnancy. 

• Unaware of contraception options and their effective use. 

• Unable to be open about their sexual activity. 

• Unaware of their important role in supporting women. 

• Creating unsupportive environments for women. 

Grandmothers and Aunties may be: 

• Wrongly informed of alcohol consumption during pregnancy. 

• Passing on misconceptions and myths eg “I drank during pregnancy and my 

children were fine”. 

• Unaware of their important role in supporting women. 

• Creating unsupportive environments for women. 

Health Professionals may be: 

• Wrongly informed of alcohol consumption during pregnancy. 

• Passing on misconceptions and myths eg “Drinking red wine is very good to 

decrease stress during pregnancy”. 

• Unaware of their important role in supporting women. 
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Slide 27:  Goals: What are you trying to achieve? 

Goal is a statement about the broad, long-term change your project is working 

toward. It refers to what you ultimately want to achieve, or your destination.  

Objectives are statements about more specific and immediate changes you want 

in order to progress towards your goal. The changes might be in skill levels, 

attitudes, knowledge, processes, awareness or behavior. 

 

Goals should be11:  

• Clearly defined. 

• Focus on one thing at a time. 

• Are able to be measured in some way. 

• Focus on the change you are wanting rather than the doing of activities. 

• Are realistic and achievable. 

 

Objectives should be SMART10: 

• Specific (clear and precise). 

• Measurable (able to be evaluated, data readily available and accessible). 

• Appropriate (aligned with stakeholder expectations, theory and other 

evidence). 

• Realistic (reasonable considering the resources and other circumstances). 

• Time-limited. 

 

When developing the goals and objectives of your program plan, think about11:  

• What you would like to see different/changed at the end of the program 

(changes should be significant, feasible, and within your capabilities)? 

• How much change is realistically achievable? 

• What is it going to do to achieve this change? 

• Who will have been affected? 

• How will they have been affected? 

 

Goals and objectives checklist11: 

• Is your goal written in a way that identifies the broad, long-term change 

you want to achieve? 

• Does your goal include what, who, how and where? 

• Is it written as clearly and concisely as possible and can be clearly 

understood by someone unfamiliar with the program? 

• Do your objectives focus on one thing at a time? 

• Do your objectives refer to change? 

• Do your objectives relate to your goal? 
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Slide 28:  Strategies – How will you do it? 

Strategies are statements about how you will meet the goals and objectives.  

Activities are what you are going to do to achieve these strategies and 

communicate your key messages.11 

 

Strategies should be11: 

• Appropriate for the community. 

• Directly relevant to the change you are seeking ie. your goals and 

objectives. 

• Realistic in terms of number of strategies undertaken, time, resources and 

skills available. 

• Supported by relevant stakeholder. 

• Either proven to be successful in similar circumstances or are innovative. 

 

Strategies checklist11: 

• Are your strategies related to your objectives? 

• Do they focus on the activities of your program? 

• Are they realistic, eg. number of strategies, time resources & skills? 

• Are they considered appropriate by the workers and community members 

involved? 

 

Key messages should be10: 

• Clear and concise. 

• Reflective of the programs overall goals. 

• Motivational. 

• Specific to a target audience. 

 

To develop your key messages, consider10: 

• What you want to say to your audience. 

• What you want your audience to know. 

• What do want your audience to do.  

 

Activities should be10: 

• Practical and appropriate for the community and target audience. 

• Realistic in terms of the time, resources and skills available. 

 

To identify the appropriate activities for each strategy, consider10: 

• What actions will contribute to achieving your goal? 

• What outcomes (results) do you expect? 

• What can you measure to see if the goals have been achieved and within 

what timeframe? 
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Once you have outlined clear strategies with key messages and appropriate 

activities, you will need to allocate the resources required to achieve ach of the 

activities. To identity the relevant resources, consider: 

• What resources are available within your health service, or partners. 

• Any resourcing gaps that may need addressing. 

• Exploring ways to address any resourcing gaps (ie collaborating with other 

services in your area, seeking additional funding, in-house resource 

development using the FASD PosterMaker). 

 

Slide 29:  Evaluation: How will you know you’ve made a difference? 

Module 3 explored data collection tools, processes and the importance of 

continuous quality improvement to evaluate a program’s success and changes. 

These are important elements to include in your FASD Education Program Plan so 

you’re able to measure the changes made by the program and evaluate its impact 

towards the overall goals and objectives.  

• An evaluation plan is a short summary of what needs to be evaluated, what 

information needs to be collected (indicators), and how you are intending 

to collect this information.  

• Some indicators involve collecting information along the way and enable 

you to make improvements throughout the program (monitoring). Other 

indicators involve collecting information at the end of the project 

(evaluation). 

• Each of the program objectives should have at least one indicator and 

some may have multiple. A range of indicators that measure a combination 

of short-  medium- and long-term change is suggested11.  

 

To develop indicators, consider11:   

• What is an appropriate timeframe for observing a result?  

• Is the measure available at that time?  

• Are the sources of data required to assess this result accessible?  

• Are the providers of the measure reliable, responsive, and timely?  

• Do you have the resources for any direct costs, eg fees or licenses?  

• Do you have the expertise to analyse or otherwise manage the data 

provided?  

 

Process Indicators measure how well the program activities and strategies are 

going and often fall into the following three main groups11:  

1. Implementation (what has been done) 

a. Workshop outlines 

b. Procedures developed 
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c. Copies of media coverage 

2. Reach & scope (who & how many people have been involved) 

a. Number of participants 

b. Proportion of age groups, men and women etc 

c. Workers and organisations involved 

3. Quality (how well things have been done) 

a. Proportion of participants who report they are satisfied with materials or 

information produced, or the service provided 

b. Certain standards of quality have been met 

 

Impact/Outcome Indicators provide a sign of how well you have achieved the 

changes you were hoping for as a result of your project. They are about measuring 

change, the extent to which you have achieved your objectives and your longer 

term goal.  

Indicators of impact relate to your objectives, and indicators of outcome relate to 

your goal11. 

 

Indicators should be assessed on their11:  

• Reliability – the extent to which the indicator will give consistent, accurate 

measurement over time.  

• Validity – the extent to which the indicator measures what you set out to 

measure.  

 

Slide 30:  Finalise your plan 

Consider the following questions to ensure your plan is complete10:  

• Does the program include broad goals?  

• Are your objectives SMART (specific, measurable, appropriate, realistic, and 

time-limited)?  

• Have you identified a few major strategies to advance the goals and 

objectives?  

• Have you chosen the best activities to advance the strategy? Are these 

activities appropriate to the audience?  

• Have you identified relevant resources (people, funds, materials) for each 

activity and strategy?  

• Does your plan have at least one indicator for each objective?  

• Are the indicators reliable, valid and accessible? 
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Networks 
 

Use this page to collect contact details of health professionals you would like to keep in contact with 

after this training session.  

 

Name Email address Contact phone 
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Helpful websites 

 

1. Telethon Kids Institute – Alcohol, Pregnancy & FASD 

https://alcoholpregnancy.telethonkids.org.au/   

This website contains information on the Australian Guide to the Diagnosis of FASD and 

resources for community, parents and carers, schools and health professionals. The 

resources section also includes materials for Aboriginal and Torres Strait Islander 

communities. The website features the latest research from FASD Research Australia.  

2. HealthInfoNet Australian Indigenous Alcohol and Other Drugs Knowledge Centre – 

FASD Portal 

http://aodknowledgecentre.net.au/aodkc/alcohol/fasd   

The HealthInfoNet is useful site for information on all areas of Indigenous health. The 

Australian Indigenous Alcohol and Other Drugs Knowledge Centre FASD portal aims to 

provide a central collection of policies and strategies, publications, resources and 

training materials supporting prevention and management of FASD in Aboriginal and 

Torres Strait Islander communities.  

3. NOFASD Australia 

https://canceraustralia.gov.au/sites/default/files/publications/national-aboriginal-and-

torres-strait-islander-cancer-framework/pdf/2015_atsi_framework_1.pdf  

NOFASD Australia aims to prevent alcohol exposed pregnancies in Australia and improve 

quality of life for those living with FASD by providing a strong and effective voice for 

individuals and families living with FASD. You will find several resources directed at 

preventing FASD and assisting families and individuals living with a FASD diagnosis.  

4. Russell Family Fetal Alcohol Disorders Association 

http://www.rffada.org/  

The Russell Family Fetal Alcohol Disorders Association (rffada) is a national not-for-profit 

health promotion charity dedicated to the prevention of FASD and ensuring parents, 

carers, and individuals affected by this disorder have access to diagnostic services, 

support and multidisciplinary management planning in Australia. On this site you will 

find a range of resources and information and contacts for local support groups. 

 

 

https://alcoholpregnancy.telethonkids.org.au/
http://aodknowledgecentre.net.au/aodkc/alcohol/fasd
https://canceraustralia.gov.au/sites/default/files/publications/national-aboriginal-and-torres-strait-islander-cancer-framework/pdf/2015_atsi_framework_1.pdf
https://canceraustralia.gov.au/sites/default/files/publications/national-aboriginal-and-torres-strait-islander-cancer-framework/pdf/2015_atsi_framework_1.pdf
http://www.rffada.org/
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Appendix 1: Standard drinks quiz 
 

How many standard drinks are in each of these drinks?  Match the drink to the correct answer.  

  

4L of white wine 2L of port 2L Darwin stubby 700ml 30 x 375mL cans VB 

 bottle of rum 

42 7.7 28 26 22 
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How many standard drinks are in each of these drinks?  Match the drink to the correct answer.  

 

 1.5 1.4 1 1.4 0.9 
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Answers - Standard drinks quiz 

 

4L of white wine = 28 

2L of port = 26 

2L Darwin stubby = 7.7 

700ml bottle of Bundaberg rum = 22 

Cans of VB 30 x 375mL = 42 

 

Bundaberg rum and coke can 375mL = 1.4 

xxxx Gold 375mL = 1 

Carlton Draught 375mL = 1.4 

Lemon Ruski vodka 275mL = 0.9mL 

Glass of red wine = 1.5 
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Appendix 2: Motivational Interviewing Summary Sheet 
 

O Ask open-ended questions 

A Affirm what the patient is saying 

R Reflect back what the client has said 

S Summarise to ensure you and the client are on the same page 
 

Strengthen commitment to change 

• What are the good things about staying the same? 

• What are the bad things about staying the same? 

• What is hard about changing? 

• What are the benefits of changing? 

Create a change plan 

• Ensure the client is driving the plan 

• Set goals with the client 

• Ask them identify at least one person to support them 

 

The Readiness Ruler 

How important is it to change your behaviour if you decided to? 

On a scale of 0 to 10, where 0 is not at all important and 10 is extremely important, 
how would you rate yourself? 

Not at all   Neutral   Extremely 

0 1 2 3 4 5 6 7 8 9 10 

 

 

How confident do you feel to change your behaviour if you decided to? 

On a scale of 0 to 10, where 0 is not at all confident and 10 is extremely confident, 
how would you rate yourself? 

Not at all   Neutral   Extremely 

0 1 2 3 4 5 6 7 8 9 10 

 

• Why are you at a _____ and not a 0? 

• What would it take for you to move from a _____ to a (higher number)?  
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Appendix 3: Women want to know – Information for health 

professionals on assessing alcohol consumption in pregnancy 

using AUDIT-C 

See over page 
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Appendix 4: FASD Education Program Plan 

FASD Education Program Plan  

1. Identifying your target audience(s) (Hint - who do you want the project and its message to reach?) 

Who are they? (e.g. pregnant women; women of childbearing age; men; grandmothers; health 

professionals); where do they live and/or how are they connected? (e.g. by a sporting activity); what might 

influence their behaviour? (consider the blockers discussed in Module 2).  

2. Project goal  

What needs to change? (consider the blockers discussed in Module 2); what is measurable? (e.g. how 

much? By when?). 

3. Message  

What is it that you want to tell your audiences?; what do you want them to know or do as a result of your 

project? 
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4. Strategies & Activities  

What actions contribute to the programs goal?; how will you do this? (e.g. by [timeframe] we will hold 

[number] of [activities]) 

5. Monitoring and evaluation (Hint - How will you measure the success of your project?) 

List the indicators you will use to measure changes made by your program.  

List the things you will do. For example: review what you did and write a report. Ask the people in your 

target audience to answer some questions. Have another person external to your program evaluate your 

program. 

How will you do this? List the things you need to do and who will be responsible for doing them. You should 

include how much money and time is needed to do this. 

What will you do with this information? You could write a report for the agency that provided the funding for 

your program, use the information to make changes to the program and run it again, give the information to 

another organisation that is going to run this program again or run a similar program, and/or share the 

information with your community.  
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Appendix 5: FASD Support Services 

FASD Support Services 

1. What can you do? (Hint – with individuals or in group sessions)  

2. What can other staff at your service do? (Hint – with individuals or in group sessions)  

3. What visiting services do you have available to you?  

4. What external services do you available to support yourself, your clients, and your health 

service?  
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Appendix 6: Scenarios for Module 4 

Scenario One 

There has been a recent increase in the number of young women requesting an Implanon 

removal at your health service. As a local community member you’re also aware that there 

has been an increase in partying among the young people in your community. It is well 

known that a large amount of alcohol, tobacco and marijuana is consumed at these parties. 

 

Complete your FASD Education Program Plan:  

1. Who are your “primary” and “secondary” audiences?  

o Complete step 1 – ‘Identifying your target audience(s)’  

 

2. What needs to change, how much and by when? 

o Complete step 2 – ‘Project goal’  

 

3. What are your key messages? 

o Complete step 3 – ‘Message’. 

 

4. How you will you do it?  

o Complete step 4 – ‘Strategies and activities’  

 

5. How will you know you’ve achieved change? 

o Complete step 5 – ‘Monitoring and evaluation’  

 

Consider: 

• What are the potential implications of the decrease in contraceptive use and increase in 

alcohol, tobacco and marijuana use? 

• What other services, settings and programs could you link in with?  

• Which resources in the FASD Prevention and Health Promotion Resources package would 

be useful? 
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Scenario Two 

During your latest reporting period you have noticed a significant increase in cases of STDs 

and STIs in the young clients seen at your health service. As a local community member 

you’re also aware that there has been an increase in partying among the young people in 

your community. It is well known that a large amount of alcohol, tobacco and marijuana is 

consumed at these parties. 

 

Complete your FASD Education Program Plan:  

1. Who are your “primary” and “secondary” audiences?  

o Complete step 1 – ‘Identifying your target audience(s)’  

 

2. What needs to change, how much and by when? 

o Complete step 2 – ‘Project goal’  

 

3. What are your key messages? 

o Complete step 3 – ‘Message’. 

 

4. How you will you do it?  

o Complete step 4 – ‘Strategies and activities’  

 

5. How will you know you’ve achieved change? 

o Complete step 5 – ‘Monitoring and evaluation’  

 

Consider: 

• Why might the young people in your community not be using contraception? 

• When is a good time to talk to young people about their contraceptive use? 

• What other services, settings and programs could you link in with?  

• Which resources in the FASD Prevention and Health Promotion Resources package would 

be useful?  
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Scenario Three 

Your team has been invited to attend a health information session that has been organised 

for the local men’s football teams. You and three others from your health service will be 

given 30 minutes each to discuss a range of health topics that you feel would be relevant to 

the men. This discussion can be done in any format you like and can include activities and 

resources.  

 

Complete your FASD Education Program Plan:  

1. Who are your “primary” and “secondary” audiences?  

o Complete step 1 – ‘Identifying your target audience(s)’  

 

2. What needs to change, how much and by when? 

o Complete step 2 – ‘Project goal’  

 

3. What are your key messages? 

o Complete step 3 – ‘Message’. 

 

4. How you will you do it?  

o Complete step 4 – ‘Strategies and activities’  

 

5. How will you know you’ve achieved change? 

o Complete step 5 – ‘Monitoring and evaluation’  

 

Consider: 

• What health topics could you use this opportunity to discuss? 

• Who else from your health service could attend with you?  

• What other services, settings and programs could you link with?  

• Which resources in the FASD Prevention and Health Promotion Resources package would 

be useful?  
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Scenario Four 

As a maternal health worker, you have been consistently asking all of your pregnant clients 

about their alcohol consumption and advising that there is no known safe amount of alcohol 

that can be consumed during pregnancy. During these conversations majority of your 

pregnant clients express shock at the recommendations for alcohol consumption as they’ve 

had very different advice given to them from other women in their social networks, 

particularly older women who have experienced a pregnancy themselves. A number of your 

clients have found it difficult to deal with the pressures to consume alcohol that are put onto 

them by these older women who continue to explain that they drank during their 

pregnancies and their kids are fine.  

 

Complete your FASD Education Program Plan:  

1. Who are your “primary” and “secondary” audiences?  

o Complete step 1 – ‘Identifying your target audience(s)’  

 

2. What needs to change, how much and by when? 

o Complete step 2 – ‘Project goal’  

 

3. What are your key messages? 

o Complete step 3 – ‘Message’. 

 

4. How you will you do it?  

o Complete step 4 – ‘Strategies and activities’  

 

5. How will you know you’ve achieved change? 

o Complete step 5 – ‘Monitoring and evaluation’  

 

Consider: 

• What can you do to help your pregnant clients to deal with these social pressures? 

• What could be done to prevent this from continuing?  

• What other services, settings and programs could you link with?  

• Which resources in the FASD Prevention and Health Promotion Resources package would 

be useful?  
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Scenario Five 

During your latest reporting period, you noticed that there are minimal records being kept 

on the alcohol consumption rates of the pregnant clients seen at your health service. When 

you raise this at your team meeting you’re told by over a third of your colleagues that they 

don’t feel comfortable talking about alcohol consumption with their pregnant clients 

because they fear it will make the woman feel judged and they’re not sure what information 

they should be providing the women anyway. The rest of your colleagues say that they are 

asking their pregnant clients about their alcohol consumption but they don’t know how to 

record this in your online system. 

 Complete your FASD Education Program Plan:  

1. Who are your “primary” and “secondary” audiences?  

o Complete step 1 – ‘Identifying your target audience(s)’  

 

2. What needs to change, how much and by when? 

o Complete step 2 – ‘Project goal’  

 

3. What are your key messages? 

o Complete step 3 – ‘Message’. 

 

4. How you will you do it?  

o Complete step 4 – ‘Strategies and activities’  

 

5. How will you know you’ve achieved change? 

o Complete step 5 – ‘Monitoring and evaluation’  

 

Consider: 

• What could be done to increase the rate of your fellow health professionals discussing 

alcohol consumption with their pregnant clients?  

• What changes should to be made to improve your records of alcohol consumption? 

• What other services, settings and programs could you link in with?  

• Which resources in the FASD Prevention and Health Promotion Resources package would 

be useful 
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